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This year marks 40 years of McDonald’s serving the UK. 

We now have over 1,200 restaurants in communities 

throughout the UK and together with our franchisees, 

serve millions of customers every day, and create jobs 

and opportunities for local people and local businesses. 

The last 40 years have been quite a journey, and as we approached 

our anniversary year, we wanted to use the milestone to understand 

more about the value we deliver to the UK today, to help our many 

stakeholders understand us better and to inform our own future 

decision making.

In this report you will be able to read about the positive contribution 

we make to our people, to our customers, to the communities we 

belong to and to the national economy.  The process of collecting and 

analysing current and historical data has been extensive and I hope you 

will find a richness of insight that gives you a deeper perspective on our 

business here in the UK. 

For us, we now know much more about the economic and social 

impacts of our restaurants and UK supply chain and the real differences 

we can make to people’s lives. 

I’m incredibly proud that since we opened the doors of our first UK 

restaurant in Woolwich in 1974, we have supported the creation of 1.5 

million UK jobs, within our own business and across our supply chain, 

which have provided people with opportunities. 

Our commitment to source locally, whenever it makes sense, has seen 

us spend over £26 billion with UK-based businesses over our 40 years, 

which has helped deliver a total contribution by McDonald’s UK of £40 

billion to the British economy. 

Understanding this contribution has galvanised us to do even more in 

the future. Looking ahead, we will continue to put our customers first, 

focus on our people and maintain our commitments to communities 

and to the businesses we work with to help them prosper – because 

when they prosper, we do too.

Foreword from Jill McDonald, North West Division President and 

Chief Executive Officer, McDonald’s UK

Serving the UK: MCDonald’s at 40

Jill McDonald

North West Division President and 

Chief Executive Officer, McDonald’s UK
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40 YEARS SERVING THE UK

2.1 McDonald’s established its UK business in 1974. Today, it 

operates restaurants in more than 1,200 communities, employs 

thousands of people, and serves millions of customers each year.  

2.2 Since the first restaurant opened in the UK, it is estimated that 

McDonald’s and its suppliers have had a cumulative impact on 

the UK economy of more than £40 billion in 2013 prices. This 

is the equivalent to the combined economic outputs of Belfast, 

Cardiff, Edinburgh and York in an average year. 

2.3 Over 40 years, it has been calculated that 1.5 million people in 

the UK have either worked in McDonald’s and its franchises, or 

have been employed by its suppliers as a result of McDonald’s 

business.

2.4 This contribution is underpinned by a strong pipeline of 

continued investment by McDonald’s in new restaurants and 

equipment, equivalent to around £3.3 billion over the last four 

decades.

CUSTOMER-LED SINCE 1974

2.5 When McDonald’s opened its doors to UK customers, it set out 

to offer great tasting food at great value, giving its customers an 

enjoyable experience, and helping make their communities good 

places to work and live. This approach continues to run through 

every aspect of the business today, from the way it sources its 

menu ingredients, to the investment it makes in creating a great 

restaurant environment, and the support it gives to local causes 

and issues.  

A UNIQUE BUSINESS MODEL 

DEVELOPED OVER FOUR DECADES

2.6 McDonald’s has developed a unique way of doing business, built 

on long-term commercial relationships with its franchisees and 

UK supply chain partners.  

2.7 Approximately 70% of McDonald’s restaurants are franchised, 

operated by around 150 franchisees, a strategy that stimulates 

regional investment.  Franchisees typically own four restaurants 

across the UK and have a considerable amount of their own 

money invested. These businessmen and women take a hands-

on approach to running their businesses, employ local people 

and invest in their local communities.

2.8 Franchisees like Mike Smith.  Mike joined McDonald’s at the age 

of 19 while still at college and today runs 10 restaurants across 

South London, employing hundreds of local people.

2.9 McDonald’s has established a world-class supply chain to 

ensure it is always able to serve quality food and offer a great 

restaurant experience to its customers. This approach has led 

to an investment over 40 years of £25.7 billion with UK-based 

businesses. A vast number have been working with McDonald’s 

for several decades and, for many, McDonald’s is their sole 

customer.

2.10 Smith Anderson supplies every paper bag for McDonald’s 

restaurants in the UK. McDonald’s partnership ensured it could 

grow, innovate and diversify and kept an old family business 

strong. Today, Smith Anderson is McDonald’s longest-serving 

supplier in the UK, employing more than 200 people in the 

Scottish town of Kirkcaldy, with a turnover of £22 million 

annually.  

2.11 This responsible and long-term approach to doing business 

has created millions of jobs for people and opportunities for 

businesses across the UK.

CONTRIBUTING £2.5 BILLION ANNUALLY 

TO THE UK ECONOMY AND SUPPORTING 

MORE THAN 130,000 UK JOBS

2.12 McDonald’s provides a large and continually increasing 

contribution to the UK economy each year through a sustained 

pipeline of investment in its network of restaurants. The overall 

value of this contribution is estimated to be worth around  

£2.5 billion annually in Gross Value Added (GVA) to the UK 

economy, based on 2013 prices. 

2.13 Today, McDonald’s is one of the UK’s largest private sector 

employers. 94,600 people are employed by McDonald’s directly 

and through its franchises, and its contribution to the economy 

supports 130,600 jobs in the UK each year, both directly and 

indirectly through supply chain partners.  

2.14 Investment in new stores, refurbishments and equipment in the 

UK comes to around £95m annually, based on 2013 figures.

CONTRIBUTING TO SKILLS 

AND SOCIAL MOBILITY

2.15 Since 1974, McDonald’s has given people opportunities to 

develop their skills, helping to support and enhance social 

mobility in the UK.

2.16 McDonald’s supports and motivates its employees to prepare 

food with care and pride, and deliver attentive customer service, 

as well as creating opportunities for them to progress. 

2.17 The company has helped hundreds of thousands of young people 

get their first taste of work. Today, McDonald’s is estimated to 

provide 70,000 jobs to young people aged 16-25, making it one 

of the largest employers of young people in the UK.  

2.18 Research reveals that one third of people who join McDonald’s 

after finishing school at the age of 16 or 17 remain with the 

company for five years or more to pursue a career. The fact 

that 95% of restaurant managers started off as crew members 

reflects the progressive nature of McDonald’s career path.   

2.19 From maths and English to Foundation Degrees, McDonald’s 

offers nationally recognised qualifications that remain with 

its people throughout their careers, whether at McDonald’s or 

elsewhere.

2.20 Since 2006, over 55,000 qualifications have been gained 

by employees across the business. Over 36% (19,930) of 

qualifications received are equivalent to GCSE English and 

maths. Another 30% (16,600) are a Level 2 Apprenticeship 

(equivalent to 5 A-C GCSEs). Investment in training through 

Apprenticeships has been assisted by Government funding.

2.21 The flexible employment opportunities provided by McDonald’s 

are a powerful agent for social mobility in the UK, enabling 

employees to balance work and earning an income with 

education, childcare and other responsibilities. 

2.22 A survey of 675 existing staff indicated that opportunities 

for flexible working were a major attraction of working at 

McDonald’s. Among younger workers, nearly 80% of employees 

said that flexible working was a significant benefit for them.

2.23 The employee survey also found that 74% of part-time workers 

surveyed are in full or part-time education and 68% rely 

extensively on their wage at McDonald’s to fund their studies, 

increasing their career earnings potential. 

2.24 Employees like Janette Moran. Janette joined McDonald’s  

as a part-time crew member in 1997 to earn some extra  

money whilst she was studying for her degree. Upon  

graduating, she realised she wanted to continue working  

with the business. She is now a Business Manager and a 

few years ago completed McDonald’s Foundation Degree in 

Managing Business Operations.

£2 BILLION EACH YEAR SPENT 

WITH UK-BASED BUSINESSES

2.25 The majority of McDonald’s UK supply chain spend is with  

British businesses. Each year, an investment of £2 billion can  

be traced back to its supply chain, with 53% (£1.057 billion) 

being spent directly by McDonald’s. 

2.26 This investment supports 13,600 supply chain jobs each 

year across a number of sectors including 5,500 in food and 

agriculture, 2,000 in property and construction and 1,000 in 

transport and storage.  

2.27 More than £65 million of McDonald’s direct expenditure is with 

a relatively small number of small-to-medium sized British 

businesses.  Many are family-owned and run and very often 

McDonald’s is their sole customer.  
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2.28 Nations and regions across the UK benefit from McDonald’s 

supply chain spend. Businesses in Yorkshire and the Humber 

region receive the largest proportion of McDonald’s supply chain 

spend, at £333 million. This includes both suppliers of food 

products (mainly beef, pork, potato and dairy products) such as 

OSI Food Solutions in Scunthorpe, as well as firms involved in 

the construction and refurbishment of restaurants. In addition, 

McDonald’s supply chain supports at least £20 million of spend 

on agricultural produce from farmers in the region.

A BIG CUSTOMER OF UK FARMING 

2.29 McDonald’s most significant supply chain spend is with the UK’s 

food and agriculture sector, valued at £851 million annually, 

supporting 5,500 jobs and adding £228 million of GVA.  

Two-thirds of this expenditure is spent directly by McDonald’s 

with UK businesses supplying the food served in restaurants. 

These ingredients include free-range eggs from British farms, 

milk from UK dairies, 100% British and Irish beef and 100% 

Freedom Food pork from RSPCA-approved British farms.

2.30 Between £134 million and £162 million is spent directly with 

UK farmers, supporting up to 3,000 farming jobs. Other sectors 

that benefit considerably from McDonald’s spending include: 

manufacturing (£240 million); property & construction  

(£226 million); and transportation (£169 million).  

2.31 Businesses like the Lakes Free Range Egg Company, based in 

Stainton near Penrith, Cumbria, owned and run by David and 

Helen Brass. The company has been supplying McDonald’s with 

free-range eggs for over 10 years. Today, the company has grown 

to become one of the biggest employers in the area, contributing 

millions to the local economy.  

ECONOMIC BENEFITS EXTEND ACROSS 

ALL UK NATIONS AND REGIONS 

2.32 Of the jobs and economic value generated by McDonald’s, 85% 

is located outside of London, contributing to a rebalancing of the 

national economy. 

2.33 In Scotland, McDonald’s supports around 9,100 jobs directly and 

indirectly, including at major suppliers such as Smith Anderson 

in Kirkcaldy, Arla Foods in Dumfries and Galloway, and Pacific 

Building Ltd, a construction firm in Glasgow. Altogether, around 

£170 million in GVA per annum is contributed to the Scottish 

economy by McDonald’s. 

2.34 In Wales, McDonald’s supports around 6,700 jobs, contributing 

£126 million to the Welsh economy. Particular concentrations 

of McDonald’s activity in the Welsh economy are found in 

the Swansea area and in the South East of Wales. The latter is 

attributable to the presence of major manufacturing suppliers 

such as Seda at Newport and F Bender in Wrexham, as well 

as Mark James Ltd, a construction services business based in 

Cardiff.

2.35  In Northern Ireland, McDonald’s supports 3,600 jobs and 

contributes around £76 million of GVA annually. Important 

supply chain components located in Northern Ireland include 

the Kerry Foods cheese making facility in Coleraine and the 

Delta packaging factory in Belfast.

2.36 In England, McDonald’s supports around 111,000 jobs directly 

and indirectly, with 80,000 jobs in over 1,000 restaurants and 

spending in the supply chain estimated at £1.7 billion. Major 

suppliers are based across England, including OSI in North East 

Lincolnshire, Cargill in the West Midlands and Martin Brower, 

a logistics service provider with sites in Greater Manchester, 

Hertfordshire and Hampshire.  Altogether, slightly over £2.1 

billion in GVA is contributed to the England economy annually 

by McDonald’s.

CONTRIBUTING TO THE ENVIRONMENT 

AND SUSTAINABILITY

2.37 McDonald’s has invested consistently to maximise its positive 

environmental impact and to make its restaurants as sustainable 

as possible.  

2.38 Over 90% of its restaurants are supplied with renewable 

electricity, and by the end of 2014 around 70% of this will  

come via McDonald’s four long-term renewable energy  

supply contracts with developers (Power Purchase Agreements 

or PPAs).

2.39 In 2007, McDonald’s committed to recycling its used  

cooking oil, using it to help power its fleet of delivery vehicles.  

The move resulted in one of the UK’s first self-sustaining  

reverse logistics loops, run in conjunction with the company’s 

haulage distributors. Today, around 3.8 million litres of used 

cooking oil a year supplies almost 43% of the fuel used by 

McDonald’s delivery fleet and saves 7,300 tonnes of CO2 

emissions every year. 

CONTRIBUTING TO LOCAL COMMUNITIES

2.40 Over 40 years McDonald’s has become part of 1,200 

communities across the UK, and actively supports and promotes 

local causes and takes action on local issues.

2.41 As the UK FA’s official Grassroots Community Partner, 

McDonald’s gives people the chance to train for free as a 

qualified football coach or volunteer. An estimated 1.2 million 

young players have benefited from McDonald’s community 

coaching programme.

2.42 Ronald McDonald House Charities (RMHC) is an independent 

charity that builds dedicated houses next to hospitals so that 

the parents have somewhere free and safe to stay that’s close to 

their children’s ward.

2.43 With McDonald’s customers’, suppliers’ and franchisees’ help, 

the charity has built 14 Ronald McDonald Houses across the 

UK, helping 7,000 families each year. Over the last 17 years, 

just under £50 million has been raised by directly operated and 

franchised McDonald’s restaurants from customers, staff and 

suppliers, through collection boxes, donations and other types of 

and community fundraising organised locally.



X    |    Section TitleServing the  UK    |    McDonald’s at 40 1312

Introduction & 
Methodology3



Serving the  UK    |    McDonald’s at 40 1514 3    |    Introduction & Methodology

Statement of Methodology

3.1 This report highlights and quantifies the economic contribution 

made by McDonald’s to the UK economy since it became 

established in the UK in 1974. The focus of the report is on the 

impact of the directly operated and franchised restaurants in the 

UK, together with the headquarters and distribution networks 

and the UK-based supply chain including farming and food 

manufacturing.

3.2 The estimates of economic impact focus both on the 

contribution during the most recently completed financial year 

for McDonald’s (2013), as well as (where possible) the estimated 

cumulative impact over the 40 year period since the first 

McDonald’s restaurant opened in the UK in 1974.

3.3 The primary measures of economic impact are: 

	 • the contribution to the production of economic output –  

as measured in terms of Gross Value Added (GVA)1.  GVA is 

measured as the difference between income (sales) and the cost 

of generating that income (excluding employment costs).

	 • the contribution to job creation throughout the UK economy. 

3.4 The estimates consider the contribution of McDonald’s at three 

levels. The first of these is the direct contribution of McDonald’s 

and its franchises to the UK economy through the provision of 

jobs and value added in the restaurants and at the company’s 

headquarters. 

3.5 The second level is the jobs and value added created in the 

supply chain across the UK economy, via the procurement  

of food products and other goods and services that enable  

the business to operate and provide meals to its customers. 

These jobs supported in the supply chain are usually termed 

‘indirect impacts’. Procurement expenditure on non-UK goods 

and services is treated as a leakage from the UK economy,  

and deducted from the consideration of direct, indirect and 

induced effects.

3.6 Finally, there are also jobs and value added created in the 

economy as a result of employees (both directly employed 

and in the supply chain) spending their wages in the UK. These 

additional jobs created through the workings of the multiplier 

effect are termed ‘induced’ impacts. 

3.7 Taken together these three effects – direct, indirect and induced 

– combine to generate the overall impact of McDonald’s and its 

franchises on the UK economy.

3.8 Financial and other data used to generate these economic 

estimates was supplied by McDonald’s, by individual franchise 

operating businesses, and by businesses that comprise key 

elements of the McDonald’s supply chain. However, all 

estimates of overall economic value have been independently 

produced and are the responsibility of Development Economics. 

3.9 In addition, the findings with respect to employment and social 

mobility have been informed by two new surveys targeting, first, 

existing McDonald’s employees and, second, former employees. 

These surveys, which generated responses from over 750 current 

and former employees, explored a series of issues including skills 

acquisition, career progression and future aspirations. 

Impact of MCDonald’s on UK economy

DIRECT

INDIRECT

INDUCED

1 Gross Value Added is an internationally used measure of the value of goods and services produced by a business sector. It is calculated as the difference between the value of output 

and the value of intermediate consumption (i.e. costs excluding wages). 
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Each day in the UK millions of customers walk through 
the doors of our restaurants looking for great food and a 
fantastic service. From high street to drive-thru, we have 
1,200 local restaurants across the country, and employ 
thousands of local people.  

When we welcomed our first customers in 1974, we made 
a conscious decision to place suppliers and franchisees 
at the heart of our business model, working together as 
partners to achieve shared success. It’s often described as 
a three-legged stool. One of the legs is McDonald’s, the 
second leg is our franchisee partners and the third is our 
supplier partners. The stool is strongest when each of the 
three legs align.  

Take Martin Brower, the company responsible for 
managing the distribution and logistics for our UK 
supply chain. Our relationship began in the 1970s, and 
has allowed it to invest in significant environmental 
developments. This includes recycling our used cooking 
oil and turning it into biodiesel, which helps to fuel our 
delivery fleet. 

Together with our partners, we have invested millions in 
our restaurants, in our employees, and in serving quality 
food sourced from more than 17,500 British and Irish 
farmers. We have created hundreds of thousands of jobs, 
and we’ll keep hiring because we’re a growing business 
and we need more great people.

Introduction from MCDonald’s
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THE 40 YEAR STORY

4.1 Since the first store opened in the UK in Woolwich, South East 

London, in 1974, we estimate that McDonald’s and its suppliers 

have had a cumulative impact on the UK economy totalling 

£40.3 billion in 2013 prices. This is equivalent to the combined 

economic output of Belfast, Cardiff, Edinburgh and York in  

one year. 

 In addition, over the 40 years we calculate that:

	 • 1.5 million people in the UK have either worked in McDonald’s 

and its franchises, or have been employed by its suppliers as a 

result of purchasing by McDonald’s

	 • The aggregate investment in new restaurants and equipment in 

the UK is equivalent to expenditure of around £3.3 billion

	 • Cumulative expenditure with suppliers in the UK is estimated to 

total £25.7 billion

4.2 The rest of this report sets out the analysis and findings that 

underpin these figures.

CONTRIBUTION TO THE UK ECONOMY

4.3 In 2013, we estimate that McDonald’s contributed a total of 

£2.505 billion of GVA to the overall value of the UK economy. 

This includes direct value added activity such as the preparing 

and serving of food that takes place within restaurants, which 

represents 52% of the contribution to GVA. The indirect activity 

that takes place within the businesses in the supply chain 

represents 28% of the contribution. The economic activity that 

is supported by the spending as a result of the wages paid to 

employees, represents 20% of the economic impact. 

Serving the  UK    |    McDonald’s at 40

4.4 McDonald’s direct impact on the economy is through serving 

its customers throughout its 1,200 restaurants across the UK. 

The direct impact is measured as the difference between the 

sales generated from selling its food and the costs of making 

and selling its food. An essential element of the direct impact 

of the business are the 94,600 people who are employed in 

restaurants. Of the total impact of the business, we estimate 

that the value that is added directly by McDonald’s totalled 

£1.301 billion in 2013. This consists of the net income to 

McDonald’s and franchisees and salaries paid to employees.2  

4.5 A further £0.706 billion of value added is estimated to have been 

created indirectly, in other UK businesses that form McDonald’s 

supply chain. This includes the businesses that supply the food 

and ingredients served in its restaurants as well as all the other 

businesses in the UK that enable McDonald’s to operate, from 

Martin Brower which runs the distribution network through to 

Smith Anderson, the company that makes McDonald’s paper 

bags. 

4.6 In addition, another £0.499 billion of value added is created as 

a result of the multiplier effects of the spending by McDonald’s 

employees as well as the employees of businesses in the 

supply chain whose jobs are dependent on purchasing made by 

McDonald’s.3 
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£1,301m

£706m

£499m

Direct

Indirect

Induced

Figure 4-1: 

Total Gross Value Added  

contributed by McDonald’s in 2013

8%

33%

29%

20%

10%

New restaurants

Increased capacity

Restaurant equipment

Other construction

Refurbishment

Figure 4-2: 

McDonald’s Capital Investment in 2013

NUMBER OF JOBS CREATED

4.7 In 2013, McDonald’s supported 130,600 jobs in the UK economy 

comprising the following: 

	 • A total of 94,600 employees working either in McDonald’s 

restaurants or franchises across the UK. This comprises 41,600 

full-time employees, 52,400 part-time staff working in 

restaurants and a further 500 employees working in head office 

	 • In addition, 13,600 jobs are supported in businesses in the UK 

supply chain providing goods and services to McDonald’s, with 

2,500 jobs in the agricultural sector alone and a further 3,000 

jobs in the manufacturing of food.4  These 2,500 agricultural 

jobs include people working in the production of beef, poultry 

and pork as well as the growing of cereals, potatoes, fruit and 

vegetables across the country

	 • The earnings of McDonald’s employees and the employees 

of suppliers whose jobs are dependent on the purchasing by 

McDonald’s are estimated to support a further 22,400 jobs 

across the UK economy

4.8 Adding up the number of employees working in McDonald’s 

restaurants each year since 1974, and making an allowance for 

the level of turnover in staff each year, indicates that a total of 

1.4 million people have worked for McDonald’s in the UK over 

the past 40 years.  

4.9 When all direct, indirect and induced jobs are factored in, we 

estimate that a cumulative total of 1.5m people have been 

employed across the UK as a result of the McDonald’s business 

over the past 40 years. 

McDonald’s contributes

£2.5 billion  

annually to the UK economy

ONGOING INVESTMENT IN 

RESTAURANTS AND SUPPLY CHAIN

4.10 McDonald’s has continued to invest considerably in its 

restaurants and supply chain throughout the UK. In 2013, the 

business invested £95 million in new stores, refurbishments and 

equipment. This investment is estimated to provide employment 

for around 1,000 people working in the manufacturing, 

construction and service sectors of the UK economy. 

 

4.11 Over the last 5 years the total value of the investment made by 

McDonald’s in new restaurants and in refurbishment of older 

ones in the UK has been £0.428 billion. 

4.12 Over the last 40 years, we conservatively estimate that the 

aggregate investment into new restaurants and equipment in 

the UK is equivalent to expenditure of around £3.3 billion in 

today’s prices.5  

130,600 
UK jobs can be attributed to 

McDonald’s each year, both directly 
and indirectly through its suppliers

=1,000 jobs

2 Net income refers to sales minus the cost of sales.
3 The indirect impacts have been calculated using McDonald’s in-house data on 

expenditure with UK suppliers and using the UK input-output tables to calculate the 

knock-on impacts of this spending through the economy. The induced impacts have 

been calculated using a multiplier of 1.25.

4 Additional details on the breakdown of employment across different sectors of the 

economy is provided in the next chapter, ‘Contribution via the supply chain’.

5 The estimate assumes an average investment expenditure of £1.8m per new store and 

an average of £13,000 of expenditure on equipment per store per annum (based on 

data for the 2009-2013 period). 
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4.13 Across the supply chain as a whole, suppliers have told us 

of a further £105 million of investment in equipment and 

facilities that is directly attributed to supplying McDonald’s. 

This includes investment in new premises to facilitate improved 

environmental performance, new production lines which enable 

increased production and new equipment allowing for continual 

improvement in processes.

4.14 The long-term relationship that comes with being part of the 

McDonald’s supply chain provides the confidence for businesses 

to invest in new equipment. The demand for quality produce and 

the sharing of best practice among suppliers also encourages 

and helps businesses to innovate and improve their productivity. 

Likewise, the value of the relationship means that McDonald’s 

is able to benefit immediately from any improvements in the 

quality of the products made by suppliers.

EXPENDITURE BENEFITING 

OTHER UK BUSINESSES

4.15 During 2013, McDonald’s spent £1.057 billion with over 100 

direct suppliers based in the UK. This is estimated to have 

supported a further £0.946 billion of additional expenditure 

throughout the UK supply chain, with thousands of businesses 

involved indirectly, including the many farmers supplying the 

primary produce used in the McDonald’s menu. 

4.16 We therefore estimate that in 2013, total attributable 

expenditure with UK businesses throughout McDonald’s  

supply chain was £2.002 billion.

4.17 This expenditure supports economic activity across a wide 

number of businesses in all sectors of the UK economy. 

Translating this expenditure into GVA and jobs indicates that 

13,600 people are employed throughout the supply chain, 

with the economic activity involved in supplying McDonald’s 

generating £0.706 billion in GVA.

4.18 The following table sets out how the sectors of the economy in 

the supply chain benefit. 

4.19 £0.228 billion of Gross Value Added and about 40% of the jobs 

supported by McDonald’s elsewhere in the UK economy are in 

the food and agriculture sector. A third of the value added occurs 

within the farming sector, with the rest of the value added 

activity generated within the food processing sector, such as the 

businesses that are making the beef patties and bread products 

used in McDonald’s menu.

4.20 Altogether, just over 50% of the supply chain impacts accrue 

in the manufacturing and agriculture sectors. The largest 

proportion of direct spending in the rest of the manufacturing 

sector in the UK is on paper packaging products. This represents 

a third of the overall contribution to other manufacturing, with a 

range of other items such as rubber and plastic products as well 

as machinery, also used in the supply chain. 

4.21 With over 1,200 restaurants and a significant ongoing 

investment programme, there are 2,000 people employed in 

the property and construction sector. Just over half of the jobs 

are in construction-related activities such as renovating existing 

restaurants and building new ones.

4.22 A further 10% of the benefits from McDonald’s accrue to the 

transportation and distribution sector, which includes the 

storage and movement of goods within the supply chain and the 

supply of products to restaurants.

4.23 Energy and utilities represents 7% of the total GVA impact on 

the supply chain, which is split fairly evenly between fuel used  

in transport and the energy used in the restaurants and 

processing activities.

4.24 UK service sector businesses also form a significant part of the 

supply chain, with some 3,100 jobs support across businesses 

such as legal, accounting, recruitment, IT, publishing and 

advertising.

4.25 McDonald’s enjoys a long term relationship with its suppliers 

and the impact of this ongoing relationship provides partners in 

the supply chain with the opportunity to expand alongside the 

company. Over the 40 years, expenditure with suppliers in the 

UK is estimated to total £25.7 billion in today’s prices.6

CONTRIBUTION TO THE EXCHEQUER

4.26 In 2012, the activities of the restaurants operated by McDonald’s 

and its franchisees contributed an estimated £0.7 billion in tax 

revenues to the Exchequer through income tax, corporation tax, 

VAT and business rates.

4.27 In the last five years it is estimated that this cumulative 

contribution amounts to an approximately £3.1 billion.

Expenditure 

with 

businesses 

in the supply 

chain

Supply 

chain jobs 

dependent on 

McDonald’s

GVA generated 

through 

supplying 

McDonald’s

Food and Agriculture  £851m  5,500  £228m 

Business & other 

professional services
 £361m  3,100  £171m 

Property & Construction  £227m  2,000  £99m 

Other manufacturing  £242m  1,300  £82m 

Transport & Distribution  £169m  1,500  £79m 

Energy & Utilities  £153m 200  £46m 

Total  £2,002m 13,600  £706m 

Table 4-1: 

Employment and GVA Impacts across the UK Supply Chain, 2013

Contribution via  
the Supply chain5

Guaranteeing the quality, consistency and integrity 
of the food we serve is our priority, which is why we 
have worked hard over 40 years to build a world-class 
UK supply chain.  It’s built on long-term relationships 
with carefully selected partners, and underpinned by a 
commitment to transparency and trust.  

OSI Food Solutions, one of only two companies that 
supply us with the 100% British and Irish beef patties  
we use for our burgers, has been working for us for  
36 years. It’s very first invoice to McDonald’s is framed 
in the reception area in their head office in Scunthorpe, 
dated 5th June 1978.

Today, thousands of people work as part of our UK supply 
chain each year.  These include more than 17,500 British 
and Irish farmers as well as suppliers of a wide range of 
goods and services, from produce and packaging through 
to energy and logistics.  

Our continued growth in the UK has made a real 
difference for our network of suppliers. Smith Anderson 
makes every paper bag for our restaurants in the UK. 
Our partnership has ensured it could grow, innovate and 
diversify. The relationship has kept an old family business 
strong. Today, Smith Anderson is our longest-serving 
supplier in the UK, employing more than 200 people  
in the Scottish town of Kirkcaldy, with a turnover of  
£22 million annually.  

Introduction from MCDonald’s

6 This has been calculated assuming that expenditure with UK suppliers has increased in 

proportion to annual turnover. 
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EXPENDITURE ON THE UK SUPPLY CHAIN

5.1 McDonald’s partners with a large number of UK businesses 

supplying goods and services which enable the business to 

operate. These range from the businesses that produce and 

supply the ingredients for the food served in its restaurants to 

suppliers of a wide range of goods and services – packaging, 

energy and equipment as well as support services. 

5.2 The total expenditure in the supply chain in the UK is estimated 

at £2.002 billion, with 53% (£1.057 billion) being spent directly 

by McDonald’s.7 

5.3 The most significant spend in the supply chain is on supplies 

from the UK food and agriculture sector valued at £0.851 billion. 

Two-thirds of this expenditure is spent directly by McDonald’s 

with UK businesses supplying the food served in its restaurants. 

5.4 The other 10% of direct manufacturing expenditure is on a range 

of items produced in the UK such as food packaging and the 

equipment used in restaurants. 

5.5 There is also significant UK expenditure each year on property 

and construction (£160 million), transport and storage  

(£91 million), business services (£130 million) and energy  

and utilities (£26 million).

5.6 For some sectors, the majority of the economic impact that 

is attributable to McDonald’s originates with second-tier 

businesses that supply goods and services to businesses that 

supply McDonald’s directly. For example, this includes the 17,500 

British and Irish farmers that supply primary produce that in 

turn is converted by food manufacturing businesses into food 

products used by McDonald’s in its meals. McDonald’s supports 

at least £134 million of spending on primary produce such as 

beef, pork, eggs, milk and potatoes in the agricultural sector. 

There are also other sectors that benefit more indirectly within 

the supply chain, such as energy from the utilities sector and 

supporting professional and administrative services.

5.7 McDonald’s also provides important support for the UK’s small 

and medium sized enterprises through its purchasing.8  The 

majority of food producing businesses providing beef and other 

ingredients for McDonald’s menu are family-run farms or small 

agricultural businesses located throughout the UK. McDonald’s 

also spends over £65 million per annum (2013) directly with 

over 15 medium sized businesses, including food and packaging 

manufacturers, equipment suppliers, business services providers, 

and companies involved in the construction and fitting-out of 

restaurants. 

5.8 McDonald’s has also played a key role in the long term growth 

and evolution of many of these medium sized businesses, 

given that some have been supplying McDonald’s for decades 

or more. For example, Delta Packaging has produced cartons 

for McDonald’s French Fries and its burgers for over 15 years. 

McDonald’s partnership has allowed the business to improve 

its operations and consistently expand. This relationship 

with McDonald’s in the UK has also enabled Delta to export 

its products to McDonald’s operations in a number of other 

European countries, including Spain, Portugal, Holland, Belgium 

and France. 

Table 5-1: 

Summary Expenditure by Sector in the  

McDonald’s UK Supply Chain, 2013

Spend directly 

by McDonald’s

Further 

spending 

throughout UK 

supply chain

Total UK 

supply chain 

expenditure

Food and Agriculture  £591m  £260m  £851m 

Business and other 

services
 £130m  £231m  £361m 

Other manufacturing  £59m  £183m  £242m 

Property & Construction  £160m  £67m  £227m 

Transport & Distribution  £91m  £78m  £169m 

Energy and Utilities  £26m  £127m  £153m 

Total  £1,057m  £946m  £2,002m 

OSI Group 

McDonald’s has had a long-term relationship with OSI 

stretching back to 1978. 

Based in Scunthorpe, Lincolnshire, the OSI factory 

supports 180 jobs producing and packing the 100% British 

& Irish beef and pork patties McDonald’s uses for its UK 

menu. The Beef and Pork is sourced from across the UK 

and Ireland. 

Today, OSI has a turnover of over £150 million annually in 

the UK, which benefits the local economy. Its longstanding 

relationship with McDonald’s has enabled OSI to invest 

in and grow for the future. An average of £1 million is 

invested in new equipment each year, and in 2013, over 

£6 million was invested in new production lines creating 

jobs and opportunities for people and businesses in the 

communities in which OSI operates.

EXPENDITURE IN THE UK REGIONS

5.9 Spending within the supply chain has also been mapped in terms 

of where the direct suppliers to McDonald’s are located, where 

primary produce is sourced and an estimate of where other 

supplies are sourced using data on the number of businesses 

located in different sectors around the UK. The analysis indicates 

that businesses in every region of the UK supply millions of 

pounds of goods and services to McDonald’s each year.

5.10 Businesses in Yorkshire and the Humber receive the largest 

proportion of supplier spend at £338 million. This includes 

both suppliers of food products (mainly beef, pork, potato and 

dairy products) as well as firms involved in the construction and 

refurbishment of restaurants. The largest supplier in the region 

is OSI, based in Scunthorpe in North Lincolnshire, a supplier of 

McDonald’s 100% British and Irish beef patties. In addition, we 

estimate that the supply chain supports at least £20 million of 

spend on agricultural produce from farmers in the region.

5.11 The South East has a number of key food suppliers – particularly 

drinks (UCC Coffee) and bakery products – and is also the 

home of one of McDonald’s main distribution centres based in 

Basingstoke. The region also benefits significantly from indirect 

spending on goods and services. There is also over  

£5 million of spend on agricultural produce, mainly wheat.

5.12 A number of McDonald’s major frozen food suppliers are based 

in the West Midlands (chicken, beef and potato products) 

along with several firms involved in the construction of new 

restaurants. The largest supplier in the region is Cargill, which 

supplies many of McDonald’s chicken products. There is also over 

£15 million of spend on agricultural produce from the region, 

mainly beef and potatoes.

5.13 In the East of England there are a number of suppliers of 

foods including frozen and chilled foods, as well as distribution 

and haulage activity. The largest supplier in the region is 

McCain Foods, which supplies McDonald’s with a number 

of potato-based products, including French Fries from a site 

in Cambridgeshire. There is over £20 million of spend on 

agricultural produce from the region, in particular pork  

and potatoes. 

5.14 Businesses in the North West supply McDonald’s with a  

range of goods and services including bakery products, chilled 

products and eggs, as well as undertaking a significant number 

of distribution and construction activities. North West farmers 

are estimated to supply £15 million of produce into the  

supply chain.

5.15 There are several major McDonald’s suppliers based in the South 

West including Tulip, a pork supplier in Cornwall and a Bristol 

based construction firm. The majority of supply chain activity 

in the region is providing goods and services to these suppliers, 

with £25 million of agriculture produce sourced from the region.

5.16 Businesses in the East Midlands provide a variety of goods and 

services, including Noble Foods which supplies free range eggs to 

McDonald’s, and suppliers of chilled goods, paper, construction 

and Linneys, who provide advertising services. In addition, over 

£10 million of agriculture produce is sourced from the region.

5.17 London based businesses predominantly benefit from the 

provision of professional services, including advertising and 

media services to McDonald’s supply chain. The majority of 

London based activity is not provided directly to McDonald’s, 

but is made up of businesses providing support services to 

McDonald’s suppliers.

5.18 Scotland based businesses sold almost £90 million of goods and 

services into the McDonald’s supply chain in 2013. This includes 

Smith Anderson which supplies packaging. Around £10 million 

of agricultural produce is supplied from Scotland including seed 

potatoes, milk and beef.

5.19 Businesses in Northern Ireland also supply a large amount of 

goods into the supply chain. These include Kerry Foods which 

supplies dairy products and Delta which supplies packaging. In 

addition, milk and beef are the main primary produce sourced 

from Northern Ireland.

£2 billion  

spent each year with  
UK-based businesses

7 It should be noted that in considering the impacts on the UK economy, we have 

taken into consideration the leakage of procurement expenditure that occurs when 

McDonald’s purchases from non-UK based suppliers.

8 A small business is defined here as a business with annual turnover under £10 million, 

and a medium sized business as having revenues between £10 million and £100 mil-

lion per annum



Serving the  UK    |    McDonald’s at 4024 5    |    Contribution via the Supply Chain 25

5.20 Several businesses in Wales sell packaging products into the 

supply chain, the largest of which is Seda. In addition there is 

over £5 million of agricultural produce sourced from Wales.

5.21 The North East region benefits predominantly from indirect 

spending in the supply chain of over £25 million.

Smith Anderson Group Ltd

Smith Anderson makes every paper bag for our restaurants 

in the UK. Our partnership has ensured it could grow, 

innovate and diversify. The relationship has kept an old 

family business strong. Today, Smith Anderson is our 

longest-serving supplier in the UK, employing more than 

200 people in the Scottish town of Kirkcaldy, with a 

turnover of £22 million annually.

Table 5-2: 

Expenditure by Region in the McDonald’s UK Supply Chain, 2013

Countries/regions Supplier Spend

Yorkshire and the Humber £338m

Greater London £281m 

South East £225m 

West Midlands £208m 

East £201m 

North West £194m 

South West £133m 

East Midlands £120m 

Northern Ireland £99m 

Scotland £89m 

Wales £87m 

North East £28m 

Total £2,002m 

Table 5-3: 

Employment by Sector in the McDonald’s UK Supply Chain, 2013

Jobs

Food and Agriculture Sector                      5,500 

Business and other services                      3,100 

Property and Construction                      2,000 

Transport and Distribution                      1,500 

Manufacturing                      1,300 

Energy and Utilities                         200 

Total                   13,600 

5.24 Jobs in the supply chain are supported around the UK, with 

hundreds of jobs supported by suppliers in each of the nations 

and regions of the UK. 
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Figure 5-1: 

Employment by Region in the McDonald’s UK Supply Chain, 2013

10 Measured by Turnover per employee

9 This is an estimate of the number of whole jobs that are supported. In reality there 

will be many more people for whom some part of their job is dependent on supplying 

McDonald’s.

OTHER INDIRECT INVESTMENT

5.25 A major strand of Government policy is aimed at supporting 

growth in High Value Manufacturing. Within the UK 

manufacturing sector, food and drink products represent 15% 

of the GVA generated, making it the largest manufacturing 

subsector, with food processing considered to be an area where 

there is an opportunity for growth.

5.26 Consultations with manufacturers who make the food and 

packaging products directly for McDonald’s reveal that they tend 

to have higher levels of productivity10 and more investment in 

equipment than is typical within these sectors in the UK. Taken 

together, the turnover per employee in the businesses reviewed 

that supply McDonald’s is 20% higher on average compared to 

respective industry averages.

5.27 Achieving a high level of productivity involves significant capital 

investment in equipment and premises. We have identified over 

£100 million of capital investment made by suppliers in the last 

5 years to improve the performance of their production facilities. 

In addition, the long term relationship that suppliers have with 

McDonald’s has made it possible for medium sized enterprises to 

access the finance needed to enable expansion such as building 

new factories and facilities. 

JOBS CREATED IN THE SUPPLY CHAIN

5.22 We estimate that McDonald’s supply chain supports a total of 

13,600 jobs.9 The Food and Agriculture sector accounts for 40% 

of the jobs (5,500 jobs) in its supply chain. 

5.23 There are also 2,000 jobs supported in construction and 

property services, and 1,500 jobs in transport, storage and other 

manufacturing. The 3,110 jobs in business and other services 

include a wide range of activities: recruitment, IT, accounting, 

administration, publishing and marketing.
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CONTRIBUTION 

TO UK FARMING

Introduction from MCDonald’s

Over the last 40 years, our annual spend on ingredients 
from our British and Irish supply chain has grown to 
more than £851 million. We serve free-range British 
eggs, 100% British and Irish beef, and milk from UK 
dairies. Today, more than 17,500 farmers across Britain 
and Ireland produce quality ingredients for our menu. 

Farmers like Richard and Hazel Hoskin, who raise 1,000 
beef cattle at Maiden Castle Farm in Dorchester. The 
husband and wife team are one of over 16,000 British 
and Irish beef farms that supply the whole cuts of beef 
we need for our famous burgers. 

Our customers tell us they prefer to buy food that is 
produced from farms with high standards of animal 
welfare in place. Like all of the farmers that are part  
of our supply chain, the Hoskins have to meet 
demanding farm assurance standards covering  
animal health and welfare.

Adopting higher standards allows us to help improve 
standards across the farming industry. Since we 
worked with our suppliers to make the switch to  
free-range eggs 15 years ago, the free-range egg 
market has quadrupled in size. 

In 2013, we became the first high street restaurant 
chain to move to 100% Freedom Food pork from 
RSPCA-approved farms across our menu. We’re now 
the second largest buyer of Freedom Food pork, 
and we hope our support will give more farmers the 
confidence to meet this higher-welfare standard on 
their own farms. 

To keep buying British and Irish ingredients, we know 
we need to help ensure the agricultural sector in this 
country has enough farmers with the right skills. 
Farm Forward is one way we’re working to make a 
real difference by creating opportunities to get young 
people into farming and investing in research to help 
farmers raise environmental and welfare standards on 
their farms.

a big customer of UK farming

5.28 McDonald’s makes a considerable contribution to the UK food 

and agriculture sector by sourcing the majority of ingredients for 

its menu from UK farms. In total, £851 million is spent with the 

food and agriculture sector in the UK, which supports 5,500 jobs 

and creates £228 million of GVA.

5.29 Looking at the food and agriculture sector in more detail, 

and at the value generated in McDonald’s supply chain, meat 

products are the largest area of expenditure, and much of this 

is direct spending with UK beef, pork and chicken suppliers. The 

second largest area of spending is with the UK agriculture sector 

(farmers) and the sourcing of primary produce, which supports 

2,500 jobs across the agricultural sector. There is also over £100 

million spent on fruit and vegetables from the UK.

 
Table 5-4: 

Expenditure by Sector in the McDonald’s UK Supply Chain, 2013

Total Spend 

in UK Supply 

Chain

Jobs 

Supported
GVA (£m)

Meat products £320m 1,440 £60m 

Agriculture £134m 2,493 £73m 

Fish, fruit and 

vegetables 
£118m 582 £24m 

Dairy products £89m 239 £14m 

Other food products £77m 335 £24m 

Bakery and  

grain products
£46m 318 £16m 

Drinks £43m 116 £10m 

Vegetable and  

animal oils
£24m 18 £7m 

Total  

Food and Agriculture
£851m 5,540 £228m

McDonald’s spends

£851 million 

annually with the UK’s food and  
agriculture sector

The Lakes Free Range 

Egg Company

David and Helen Brass own and manage the Lakes Free 

Range Egg Company based in Stainton near Penrith, 

Cumbria. The company has been supplying McDonald’s 

with free range eggs for over 10 years and last year 

McDonald’s used over 119 million free range eggs for its 

breakfast menu alone.

David grew up on the mixed family farm among dairy 

cows, beef cattle and sheep. It was his wife Helen  

who started producing and selling free range eggs.  

Today, the company has grown to become one of the 

biggest employers in the area, contributing millions to  

the local economy.
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5.30 McDonald’s sources many of the ingredients for its UK menu 

from British and Irish farms. In practice this means that tens of 

thousands of farmers across the UK are supplying the food and 

ingredients for McDonald’s menu. For example, over 16,000 

British and Irish farmers supply the 40,000 tonnes of beef used 

in UK restaurants; the 10,000 tonnes of Freedom Food pork are 

sourced from British RSPCA Freedom Food approved farms;  

over 100 million free-range eggs are sourced from a pool of over 

200 British and Irish farmers; 58 million litres of milk are sourced 

from British and Irish farms; and over 200,000 tonnes  

of potatoes used for fries, hash browns and potato rostis are 

grown in the UK.

5.31 There are two ways of calculating the financial impact that 

McDonald’s has on British farming – a ‘top down’ approach  

using the level of supply chain expenditure by McDonald’s  

and a ‘bottom up’ approach by valuing the volume of UK  

sourced produce used in the restaurants. Using these  

measures, it is estimated that McDonald’s contributes between 

£134 - £162 million in spending to farmers in the UK each year, 

supporting 2,500 - 3,000 jobs and generating £73 - £92 million 

of GVA.

5.32 The ‘top down’ approach has been used to model the overall 

economic contribution of McDonald’s to the UK economy and 

uses the level of expenditure made by McDonald’s to estimate 

the impact on sectors across the UK economy, including 

agriculture. These figures are derived from direct spending 

by McDonald’s and using ONS data to model the knock-on 

impacts across the economy. Using this approach, we estimate 

that McDonald’s generates spending of £134 million on UK 

agricultural produce, supporting 2,500 jobs in the agricultural 

sector and £73 million of gross value added activity.

Table 5-5: 

Expenditure by Region on Agricultural Produce  

in the McDonald’s UK Supply Chain, 2013

Area Estimated regional spend 

on Agriculture

South West £29m 

East £24m 

Yorkshire and the Humber £22m 

West Midlands £17m 

North West £15m

Northern Ireland £14m 

East Midlands £12m 

Scotland £10m 

Wales £9m 

South East £7m 

North East £3m 

Total £162m

SUSTAINABLE SUPPLY CHAIN 

5.36 McDonald’s vision for a sustainable supply chain is one where 

all food and packaging are sourced sustainably. The company’s 

strategy over the years has been underpinned by the three 

E’s of sustainability: ethics, environment and economics. This 

framework governs all decisions around how McDonald’s works 

with suppliers and sources its ingredients. 

5.37 This framework covers the sourcing of McDonald’s materials to 

ensuring the design of McDonald’s products, their manufacture, 

distribution and use have the minimum impact on the 

environment.  Specific objectives include: sourcing food locally 

when possible; working with suppliers including farmers to 

reduce their environmental impact; and innovations to reduce 

distribution tonnes of CO2 per tonne delivered.

5.38 McDonald’s aims to source food in a sustainable way and 

works with its suppliers to minimise any environmental impact 

associated with its products and operations. For example: 

	 • To help reduce food miles and support the local economy,  

the company now sources its beef, pork, organic milk and  

free-range eggs from Britain and Ireland, along with salad crops 

when in season. 

	 • To raise standards of farming practice, McDonald’s moved  

to using only free-range eggs across its breakfast menu back  

in 1998, which equated to 111 million eggs in 2012. Working  

with suppliers, the company converted to free-range eggs  

across its entire menu, even in its sauces and the coating for its 

Chicken McNuggets®. 

	 • Moves over the years have led to all coffee and tea served in 

McDonald’s restaurants being Rainforest Alliance certified and 

all fish being Marine Stewardship Council approved. None of 

the company’s products or animal feed in the UK comes from 

deforested land. 

5.39 McDonald’s also works with food processors and the agricultural 

sector to continually ensure the highest welfare standards are 

achieved and that best practice is adopted throughout the 

supply chain. 

5.33 In addition to the top down modelling, McDonald’s works 

closely with suppliers to map the origin of the food used in its 

restaurants. This means that McDonald’s is able to identify the 

volume of produce sourced from UK farmers. Using the data on 

the volume of produce sourced in the UK, we can estimate the 

value of this produce using published farm gate prices which 

can provide an alternative estimate of the value of McDonald’s 

to the sector. This estimate suggests that £160 million of food 

produce is sourced from UK farmers supporting 3,100 jobs and 

up to £92 million of GVA.

5.34 The variability in terms of availability and price of produce 

year on year means that that the actual level of annual GVA 

generated by UK agriculture that is attributable to McDonald’s 

will be within the range of £73-£92 million, with both 

approaches providing a reasonable estimate of impact.

5.35 The regions estimated to provide the largest amount of primary 

produce by value to McDonald’s are the South West of England, 

the East of England and Yorkshire & the Humber. Together, 

farmers in these three regions are estimated to supply around 

£75 million of produce per annum. In addition, farmers in 

Scotland, Wales and Northern Ireland are estimated to supply 

over £30 million of produce per annum.

Elveden Estate

Farm manager Andrew Francis is responsible for farming 

more than 10,000 acres on the Elveden Estate, near 

Thetford. Owned and run by the Guinness family since 

the 1890s, Elveden specialises in producing top quality 

vegetables. 

Andrew and his team supply over 7.5 thousand tonnes of 

potatoes each year to McCain which produces McDonald’s 

famous French Fries. The Elveden Estate represents the 

very best in environmental standards, which is why it is 

one of McDonald’s Flagship Farms.
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5.40 This includes only sourcing beef from British and Irish farms 

accredited by a nationally recognised farm assurance scheme; 

working with the beef sector to reduce CO2 emissions on farms; 

only using British free range eggs and supporting farms to enrich 

ranges; only using Freedom Food pork from British RSPCA 

approved farms; and using only British organic semi-skimmed 

milk in teas, coffees, porridge and Happy Meal® milk bottles.

5.41 In order to reduce the company’s wider environmental impact, 

McDonald’s expects its suppliers to demonstrate leadership 

in environmental responsibility, with an emphasis on energy 

and greenhouse gas emissions reductions, water stewardship, 

and waste elimination. Introduced in 2007 by McDonald’s, 

the Environmental Scorecard is a continuous improvement 

tool for McDonald’s suppliers and specifically measures the 

environmental impacts of manufacturing McDonald’s products. 

Each year, many suppliers are asked to submit measurements 

and provide goals related to water use, energy use, greenhouse 

gas emissions and waste production and disposal for each 

facility – on an individual basis – that supplies an end-product 

to McDonald’s. In addition to managing their own operations, 

suppliers are encouraged to influence their own supply chains.  

5.42 McDonald’s is also currently working with farmers to decrease 

the carbon emissions involved in the production of beef. In 

Spring 2012, McDonald’s launched a bespoke carbon tool for 

the beef sector, as part of a £1 million investment in helping 

beef farmers in Britain and Ireland improve their environmental 

performance and realise greater efficiencies. For the first time, 

the tool enabled farmers to measure the carbon emissions 

produced per kilo of beef, and benchmark their score against 

top performing farms. McDonald’s made the tool available to 

all beef farmers, including those outside of its supply chain, free 

of charge as part of Farm Forward, its long-term programme 

to create a sustainable future for British and Irish farming. The 

Farm Forward programme is built around five core commitments 

that span: quality of ingredients; animal welfare standards; 

creating work and training opportunities for young farmers; 

environmental and efficiency standards; and knowledge sharing. 

Employment, Skills  
and Social Mobility6

The people who join us come from a wide range of 
backgrounds, with different skills, family commitments, 
and ambitions for the future.  We are very proud to 
employ more young people than almost any other 
private sector organisation in the UK, but we’re also an 
employer of choice for all age groups.  Parents tell us 
they like working for us because they know we offer the 
flexibility to fit work around childcare commitments and 
we employ many mature workers aged 60 and above.  

We offer careers with great prospects, and everyone who 
works for us has the opportunity to study for a nationally 
recognised qualification to meet their full potential.  

Over the last 40 years, we have built an industry-leading 
portfolio of training and qualifications. From maths and 
English qualifications to Foundation Degrees, we offer 
nationally recognised qualifications that remain with our 
people throughout their careers, whether they progress 
with McDonald’s or move on elsewhere.

Take Mark O’Reilly who works at one of our restaurants 
in Sheffield. Mark joined us as one of our crew members 
in 2011 after struggling with unemployment. After two 
years with us he was awarded a City & Guilds Medal of 
Excellence for the exceptional work he delivered while 
studying for his Apprenticeship.    

We have given thousands of people their first taste of 
work or a chance to get back on the jobs ladder. From 
structured work experience for school students to 
transforming restaurants into walk-in career clinics, we 
aim to help improve the long-term employability and 
skills of everyone who works with us.

Introduction from MCDonald’s

5.43 In addition, McDonald’s continually strives to reduce its 

impact on the environment by increasing the efficiency of its 

logistics operation. In 2007, McDonald’s launched an efficiency 

programme that spanned the entire McDonald’s distribution 

network and included new warehouse and vehicle technology 

systems, consolidated deliveries and reverse logistics recycling. 

Under this programme McDonald’s has achieved cumulative 

savings of £30 million (2013) (up from £13.5 million in 2011). 

5.44 As part of this programme in 2007, McDonald’s committed to 

recycling its used cooking oil, using it to help power its fleet 

of delivery vehicles. Over 99% of its restaurants recycle their 

cooking oil in this way. The move resulted in one of the UK’s 

first self-sustaining reverse logistics loops, run in conjunction 

with the company’s haulage distributors. Under this scheme, 

drivers collect used cooking oil and cardboard when making a 

restaurant delivery, and as a result McDonald’s recycles:

	 • Around 3.8 million litres of used cooking oil a year (which makes 

up about 10% of a restaurant’s waste). This supplies almost 43% 

of the fuel used by McDonald’s delivery fleet and saves 7,300 

tonnes of CO2 emissions compared to using ultra low sulphur 

diesel every year

	 • Over 13,000 tonnes of cardboard a year across UK restaurants
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6.1 This chapter highlights the contribution of McDonald’s in 

providing employment, career opportunities, training and skills 

to employees, and educational sessions to schools and external 

parties. The chapter also highlights McDonald’s contribution to 

supporting and enhancing social mobility through investment in 

skills and training. 

ONE OF THE LARGEST PRIVATE 

SECTOR EMPLOYERS IN BRITAIN 

6.2 McDonald’s is one of the largest private sector providers of 

employment opportunities in the UK. In 2013, McDonald’s, 

together with its franchises, provided jobs for 94,600 employees 

in the UK through the company’s restaurants, franchises and 

head office operations. This means that McDonald’s, together 

with its franchises, was one of 20 largest private sector 

employers in the country during 2013. 

6.3 This comprised 41,600 full-time employees (44%) and 52,490 

part-time staff (56%) working in restaurants (including 

franchises) and a further 522 employees working at head office.

6.4 As identified in a previous chapter, McDonald’s also supports 

very large numbers of jobs indirectly, such as through its 

sourcing of produce from UK farms, its purchases from 

manufacturers and other suppliers, and also through the  

re-spending of employees’ incomes in the rest of the economy 

(i.e. the multiplier effects that result from the spending of 

employees’ incomes). 
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Figure 6-1: 

Age Profile of McDonald’s Employees  

(Directly operated restaurants)12 

Source: McDonald’s UK

Source: McDonald’s UK

6.5 Altogether, it is estimated that a total of over 130,600 UK  

jobs were attributable to the business activities of McDonald’s 

during 2013. Moreover, since establishing in the UK,  

McDonald’s has provided employment opportunities for  

around 1.5 million people. 

BACKING YOUNG PEOPLE

6.6 McDonald’s plays an especially important role in providing 

employment opportunities for young people. Young people 

aged 16 to 25 represent almost three quarters of its workforce, 

making it one of the largest private sector employers of young 

people in the UK. Altogether, 43,000 jobs go to young people 

aged 16 to 21.

6.7 This is especially relevant given the fact that young people have 

borne the brunt of recent national labour market challenges. 

Until recently there were over 1 million young people out of 

work in the UK11, and although this number is now reducing 

there still remains a larger proportion of 16-24 year olds out of 

work than any other age group.

6.8 Given this recent labour market history, the contribution made 

by McDonald’s in providing employment opportunities for young 

people is therefore both important and nationally significant. 

The chart below illustrates the age profile of staff working 

in restaurants directly operated by McDonald’s: 74% of jobs 

located there are filled by workers aged up to 25 years. 

6.9 McDonald’s is also notable for providing career and development 

opportunities for people that have few qualifications or who 

come from disadvantaged backgrounds. 21% of McDonald’s 

people didn’t have a job or were not in education or training 

prior to joining the company. This rises to nearly 80% for 16 

and 17 year olds. Analysis of those hired by the business in 2013 

shows that 23% either held a GCSE grade D to G in English or 

no English GCSE, and 25% held a GCSE grade D to G in maths, 

or no maths GCSE. 4% of respondents to the existing employee 

survey had no qualifications on joining McDonald’s. 

6.10 For many people – especially young people and those with few 

qualifications – McDonald’s provides an opportunity to gain new 

skills and qualifications and valuable work experience. It hires on 

qualities, not qualifications. 

6.11 McDonald’s active role in recruiting in this way is nationally 

important, given that a lack of qualifications is a prime 

contributor to social exclusion and immobility. During 2013, 

with the help of Government funding for Apprenticeships, 

McDonald’s invested £43 million in training its staff,  

thereby helping its employees gain valuable skills and  

accredited qualifications. 

6.12 Most new employees at McDonald’s join as crew members.  

This is also the most common job role in the organisation and 

represents 77% of the restaurant workforce. The average length 

of service of a crew member at McDonald’s is two years, during 

which time a young person joining the company will on average 

benefit from two years’ worth of training, development and 

work experience under the McDonald’s programme. 

6.13 McDonald’s is also now one of the longest standing providers 

of Apprenticeships in the UK, delivered in partnership with 

Government. Since 2006, 16,600 qualified Apprenticeships have 

come through McDonald’s year-long training programme.   Figure 6-2: 

McDonald’s Career Pathway

CAREER AND DEVELOPMENT 

OPPORTUNITIES

6.14 McDonald’s provides a career path for all of its employees. 

Figure 6-2 illustrates the path for career progression. 

6.15 Aligned to the McDonald’s career path is a structured training 

and development programme for all employees, regardless 

how long they have been with the company or their position. 

This means that part-time staff benefit from learning and 

development opportunities in the same way as full-time 

personnel. 

6.16 McDonald’s offers employees the opportunity to have on-the-

job training and the chance to gain qualifications whilst earning. 

On average, crew members receive 40 hours of training per year, 

whilst all UK employees receive on average 34 hours of training 

(restaurant crew and management and head office). 

6.17 The fact that 95% of restaurant managers started off as hourly 

paid crew members reflects McDonald’s commitment to 

developing and training staff and the progressive nature of the 

company’s career path.

6.18 The annual McDonald’s investment of over £43 million 

on training and development programmes equates to 

approximately 7.2 million learning hours, an average of over  

75 hours per employee per annum. A breakdown of annual 

training and development investment shows that spend on  

crew amounts to £31.6 million (73%), with a further  

£11.7 million (27%) spent on management training. 

11 According to ONS data, the number of young (16-24) unemployed rose above 1 

million in November 2011. As at April 2014 there were still over 880,000 unemployed 

young people (16-24) in the UK (source: House of Commons library, 16 th April 2014) 

12 The data in the table covers hourly paid staff in restaurants directly operated by 

McDonald’s.
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TRANSFERABLE SKILLS AND 

QUALIFICATIONS

6.19 The Ofsted accreditation of McDonald’s learning programmes 

means that employees have a qualification that remains with 

them throughout their careers, whether at McDonald’s or 

elsewhere. Since 2006, over 55,000 nationally recognised 

qualifications have been gained by employees across the 

business. Over 36% (19,930) of qualifications received are 

English and maths GCSE equivalents. Another 30% or 16,600 

qualified apprenticeships have gained a Level 2 Apprenticeship 

(equivalent to 5 A-C GCSEs) through McDonald’s programme, 

with a further 3,400 currently in learning.

6.20 Almost 8,500 employees (15% of all qualifications gained since 

2006), have achieved a Level 3 Diploma in Shift Management 

that is equivalent to an A level. In 2010, McDonald’s launched 

a Foundation Degree qualification, accredited by Manchester 

Metropolitan University. McDonald’s Foundation Degree is in 

Managing Business Operations, and combines academic study 

with workplace learning to equip restaurant managers with the 

relevant knowledge, understanding and skills to improve their 

performance and productivity.

6.21 Following completion of the pilot scheme, 130 managers have 

graduated from the university.  

FLEXIBLE WORKING

6.23 The flexible employment opportunities provided by McDonald’s 

are a powerful agent for social mobility in the UK, enabling 

employees to balance work and the earning of an income with 

education, childcare and other interests and responsibilities. 

6.24 A survey of existing staff undertaken for this study revealed that 

opportunities for flexible working were a major attraction of 

working at McDonald’s: for example, among younger workers 

nearly 80% of employees who responded to the survey said that 

flexible working was a significant benefit for them. 

6.25 An example of flexible working is the “friends and family” 

contract pioneered by McDonald’s, which enables employees 

from the same family or groups of friends to share and cover 

each other’s shifts without having to tell the restaurant 

management team in advance.  

6.26 The employee survey also found that 74% of part-time workers 

surveyed are in full or part time education and 68% rely 

extensively on their wage at McDonald’s to fund their studies. 

This suggests that a significant proportion of McDonald’s part 

time employees (and also some full time employees) are using 

their flexible jobs to fund their higher and further education 

studies, thereby enhancing their prospects for social mobility 

and increased career earning potential. 

6.27 Apart from opportunities for the funding of and participation in 

higher and further education, flexible working can also provide 

employees with opportunities to manage looking after young 

children or other caring responsibilities. 

LATER LIFE WORKERS

6.28 As a result of changing demographics, later life workers are 

now the fastest growing age group in the national labour 

market. A recent report from the Chartered Institute of 

Personnel Development highlighted four areas where retaining 

and recruiting older workers can confer particular business 

advantages, and in particular that older workers:13 

	 • have skills and experience in abundance; they have benefited 

from a lifetime of training and on-the-job experience;

	 • can often be more flexible, and many of them would like to 

work part-time to phase gradually into a period of semi-work/

semi-retirement;

36.2%

30.2%

16,608 qualifications

19,930  
qualifications

9,949 
qualifications

8,437  
qualifications

15.3%

18.1%

0.2%

Maths & English Qualifications

Apprenticeships

Level 3 Diplomas in Shift Management

Level 3 Award in Supervising Food Safety in Catering

Foundation Degree Graduates

Figure 6-3: 

Accredited Qualifications Gained with McDonald’s

Source: McDonald’s UK

Source: McDonald’s People Prospectus, 2013-2014

Job role Transferable skills acquired

Crew member Teamwork, customer service, effective 

communication, positive attitude, taking 

responsibility, food preparation, cleanliness

Crew trainer Leading by example, assessment of crew 

skills, helping people realise their potential

Shift manager Interpersonal skills, understanding business 

practices, advanced organisational skills

Assistant manager Commercial skills, finance, marketing, 

leadership, HR, multi-tasker, crew motivator, 

customer service

Restaurant manager Leadership skills, business management 

skills, communication skills

Table 6-1: 

Transferable skills acquired at McDonald’s per job level  

(training and restaurant work)

Bill Dudley 

Bill Dudley, aged 89, is McDonald’s oldest worker in the 

UK. A war veteran and former taxi-driver, Bills works two 

6-hour shifts a week at the McDonald’s restaurant in 

Mold, Wales.

Responsible for customer care, Bill’s role ranges from 

welcoming visitors to the restaurant, opening doors 

for customers if they’re struggling with prams and 

clearing away trays and tables. Bill who has two sons, 14 

grandchildren, and four great grandchildren has no plans 

to retire just yet.

13 CIPD: Managing a Healthy Ageing Workforce: A National Business Imperative,  

March 2012

6.22 McDonald’s range of staff development, training and education 

programmes has been a significant contributor to increased 

employee productivity and efficiency. The programmes have 

also been important in developing employee confidence and 

satisfaction. Over the past decade, the turnover rate among 

crew has fallen by more than 50%, while over the same time 

period staff surveys have revealed that levels of employee 

commitment and pride have both risen significantly, for 

example:

	 • the proportion of staff expressing pride in their job has increased 

from around 60% in 2004 to around 85% by 2013; and

	 • the proportion of staff expressing strong commitment to  

the business has increased from 75% to 90% over the same  

time period.
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	 • often have extensive and extended networks and large  

amounts of knowledge accumulated both in-work and outside 

of work that they can bring to bear in the modern workplace; 

and that they

	 • are usually less likely to change jobs frequently; and that they 

usually display high levels of loyalty towards their employers.

6.29 McDonald’s recognises each of these advantages, and has led 

a campaign to encourage later life workers to apply for work. 

Around 5% of restaurant staff at McDonald’s are now aged 45 

or over, and there are currently nearly 1,000 aged 60 or over 

employed across the business.14 

6.35 These skills are also those that are consistently reported as being 

highly valued by other employers throughout the UK economy, 

and are recognised as ‘key competencies that employees need to 

secure employment and succeed in the workplace.’ 19 

6.36 Training and work experiences provided by McDonald’s is 

thereby supporting internal career development and increasing 

skills portability for employees, while also contributing to the 

pool of qualified workers available throughout the UK economy. 

6.37 This is a very important pathway for higher social mobility 

because of the positive relationship between skills and work 

experience on the one hand, and long term employability, career 

progression and earning potential for individuals on the other.20 

6.38 By developing abilities such as self-confidence, McDonald’s 

is playing an important role in raising aspirations, which are 

yet another key indicator of social mobility. ‘Having the self-

confidence and belief to progress in career terms is a crucial 

factor, because it means that disadvantaged people in the labour 

market can attain goals which they previously thought were not 

theirs for the taking.’ 21  

6.39 Improved self-confidence was one of the top four major-to-

moderate benefits gained by existing employees surveyed in 

their time working for the company. Furthermore, of existing 

employees surveyed, 62% aspired to a higher role of some 

description in the next 5 to 10 years and 72% of employees 

wanted to progress within McDonald’s. 

6.40 The findings are also supported by the results of a survey of 

former McDonald’s employees conducted as part of the research 

for this report. For example:

	 • 62% of former employees considered that there were real and 

genuine opportunities for progression within McDonald’s;

	 • 35% of surveyed former employees had progressed on to 

managerial roles in other companies once they had left 

McDonald’s; and  

	 • only 26% of former employees said that they joined McDonald’s 

with the intention of building a career with the company, yet 

nearly half (49%) had worked at McDonald’s for over 5 years. 

6.41 The opportunities for career progression within the McDonald’s 

business are also borne out by  the following:

	 • 95% of restaurant managers started out at McDonald’s as crew 

members and have subsequently been promoted within the 

business; 

	 • 44% of employees who joined McDonald’s as crew members 

have been promoted to crew trainers, shift assistants or 

restaurant managers

	 • the average length of time served by McDonald’s restaurant 

employees is around 3.2 years, but for managerial grades of staff 

it is between 7 and 10 years, depending on the role.  

Janette Moran

Janette began her career with McDonald’s as a part-time 

Crew Member in 1997 to earn some extra money while 

studying for her degree.

She enjoyed the flexible working so much that she joined 

the business full time after university, becoming one of 

McDonald’s first employees to be awarded a McDonald’s 

Foundation Degree in Managing Business Operations.

Since 2006 

19,930 

English and maths qualifications have  
been gained by McDonald’s employees

14 This figure relates to hourly paid staff in McDonald’s owned restaurants only.

15 BIS, March 2011. ‘Social Mobility: A Literature Review.’

16 The interim report of the All-Party Parliamentary Group on social mobility, 1 May 2012. ‘7 Truths about Social Mobility’’. 

17 The National Social Report published by the Department for Work and Pensions in 2012 sets out current policies and objectives for inclusion.

18 The interim report of the All-Party Parliamentary Group on social mobility, 1 May 2012. ‘7 Truths about Social Mobility’’.

19 International Youth Foundation, April 2013. Getting Youth in the Door: Defining Soft Skills Requirements for Entry-level Service Sector Jobs 

20 These linkages have been confirmed and quantified in various research, such as the 2011 report:  The Long Term Effect of Vocational Qualifications on Labour Market Outcomes 

published by the Department for Business, Innovation and Skills (BIS).

21 Policy Research Institute, April 2009. Internal and External Labour Markets and Social Mobility, McDonald’s as a Case Study.

SOCIAL MOBILITY

6.30 Social mobility is often ‘used to refer to the ability of individuals 

from disadvantaged backgrounds to move up in the world, akin 

to the notion of equality of opportunity’.15 Research suggests 

that social mobility in the UK is low by international standards 

and the Government certainly recognises the need to do more to 

improve social mobility.16, 17  

6.31 Given the scale of employment opportunities provided by 

McDonald’s – and in particular the high proportion of younger 

workers who find employment with the business (for many of 

which it is their first job) – McDonald’s plays an important role in 

supporting and enhancing social mobility nationwide. 

6.32 As already mentioned, McDonald’s progressive and innovative 

approach to flexible working is perceived as a major staff benefit, 

enabling work to be balanced with full or part-time education, 

childcare and other responsibilities or needs.   

6.33 McDonald’s is also committed to giving people qualifications 

and transferable skills that boost confidence and prospects. 

Breaking out of social immobility post-16 involves, amongst 

other things, being able to obtain skills later on in life through 

education and training, such as being able to gain basic maths 

and English at 16 to 18.18 Since 2006, a total of 19,930 English 

and maths qualifications have been gained by McDonald’s staff 

which, for many employees, has helped address educational 

under-performance during their time in mainstream schooling. 

6.34 A further boost to social mobility occurs through the further 

development of non-cognitive skills or ‘soft skills’ (such as 

confidence, leadership, time management, communication 

etc.) via training and work experience gained by employees 

of McDonald’s. When surveyed, McDonald’s UK employees 

highlighted the skills and experience that they had gained while 

working at McDonald’s and how relevant they were:

	 • 96% of employees said that the communication skills that they 

had been equipped with in their employment at McDonald’s 

were extremely/very relevant to them and their future;

	 • 94% of employees surveyed said this for teamwork skills/

experience gained; 

	 • 93% of employees surveyed said this for decision making skills/

experience gained;

	 • 91% of employees surveyed said this for time management 

skills/experience gained;

	 • 88% of employees surveyed said this for leadership skills/

experience gained; and

	 • 85% of employees surveyed said this for creativity and problem 

solving skills/experience gained.

communication 
skills

Skills gained by McDonald’s employees that  
they feel will be of value in the future

time management 
skills

decision making 
skills

problem solving 
skills

teamwork 
skills

leadership 
skills

96%

91%

94%

88%

93%

85%
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6.42 Moreover, 56% of former employees reported that their 

career has progressed by a very great/great extent as a result 

of working at McDonald’s. This proportion rises to 84% when 

including those former employees who say their career had 

progressed to ‘some extent’ as a result of working at the 

company. 

6.43 McDonald’s provision of accredited qualifications combined with 

practical skills development has been key for the development 

of careers of ex-employees. Respondents to a survey of former 

McDonald’s employees reported the following:

	 • 70% of former employees said that getting training and 

development that they needed along the way was of major/

moderate importance in helping them get to where they are 

today. This supports the finding of the existing employee survey 

in that McDonald’s is providing accredited qualifications and 

skills development relevant to people’s careers.

	 • For many employees, McDonald’s provided them with their first 

job and developed their non-cognitive skills. The introduction 

to the world of work (73%), experience of working in a team 

(85%), being given responsibility in a short space of time (82%) 

and being able to directly use the skills employees had (62%) 

were reported by former employees as key aids in helping them 

progress in their careers. 

	 • Ex-employees also reported the positive impact of qualifications 

gained and practical skills developed during their time with 

McDonald’s.

Contribution to  
Nations and Regions7

A large proportion of our restaurants in the UK are 
franchised to local businessmen and women, a model 
that drives investment in local communities. Franchisees 
like Anne Wainwright. In 2007, after 20 years as an IT 
sales director, Anne realised her passion was managing 
big teams of people. A year later, Anne opened her first 
restaurant in Wakefield. She now has three restaurants 
in West Yorkshire that help support our contribution of 
11,000 jobs and £234 million to the regional economy.

On average, a typical franchisee in the UK owns 
four restaurants and has £1 million of his or her own 
money invested into the business. It’s a huge personal 
investment and one that drives a natural determination 
to succeed.

Take our franchisee Ron Mounsey, for example. Ron 
became one of our franchisees in 1998 after a career 
as a dairy farmer in the North West and South Wales. 
Since opening his first restaurant in Carmarthen, Ron 
has steadily grown his business to become one of our 
most successful franchisees, contributing to our support 
of over 6,500 jobs in Wales and a contribution by 
McDonald’s to the Welsh economy of £125 million. 

Together, with our UK suppliers, our local restaurant 
teams make a huge contribution to regional and national 
economies across the UK, creating thousands of jobs for 
local people.  

Introduction from MCDonald’s

Mark O’Reilly 

Mark was unemployed for nine months before securing 

work experience at his local McDonald’s in Sheffield. He 

worked hard and quickly progressed to Shift Manager. 

Now Mark works with unemployed young people in his 

local area, delivering presentations at the local job centre 

that he hopes will inspire others back into work. Mark’s 

dedication to helping his local community was honoured 

in 2013 when he was awarded the James Caan Award 

for an Inspirational Young Person at the Opening Doors 

Business Awards 2013.
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7.1 Through its direct activities and supply 

chain expenditure McDonald’s makes a 

major impact across all the countries and 

regions of the UK, contributing millions of 

pounds to the output of these economies, 

along with thousands of jobs.

7.2 Of the jobs and economic value generated 

by McDonald’s, 85% are located outside 

of London, contributing to the rebalancing 

of the national economy. The geographic 

spread of the contribution of McDonald’s 

to the UK economy reflects in part the 

distribution of McDonald’s restaurants 

across the country as a whole, but it 

also reflects the fact that McDonald’s is 

an important customer for UK farming 

as well as UK manufacturers, which are 

located in many different parts of the 

country.

7.3 McDonald’s does, of course, contribute 

to the London economy through the 

presence of its restaurants and the 

location of its headquarters. But the 

contribution to regional economies, such 

as North West England, is nearly as large, 

with McDonald’s contributing £303m of 

GVA per annum to the regional economy 

and supporting 16,500 jobs. 

7.4 The overall contribution of McDonald’s 

(both direct and indirect) to UK 

employment on a local authority area 

basis is depicted on the map overleaf. 

The darker the shading, the greater the 

number of jobs supported. Although 

McDonald’s supports large numbers of 

jobs in many urbanised areas, there are 

also significant totals for employment 

in those rural areas where farming is 

supported and/or where manufacturing 

activity is concentrated.

7.5 The figures below shows the proportion of 

local authorities falling within the various 

impact bands: 

	 • the impact of McDonald’s is over £2.5m in 

77% of local authority areas; and 

	 • McDonald’s supports more than 100 jobs 

in 86% of local authority areas.

7.6 The overall breakdown of the GVA and employment attributable 

to McDonald’s in 2013 across UK countries and regions is 

provided in the following two tables.
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Figure 7-1: 

Proportion of local authority areas banded by impact on GVA
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Figure 7-2: 

Proportion of local authority areas banded by impact on jobs

Country/Region
Number of 

Restaurants

Gross Value Added 

(GVA)

East of England 109 £256m 

East Midlands 87 £181m 

Greater London 184 £382m 

North East 52 £83m 

North West 156 £303m 

South East 157 £302m 

South West 81 £168m 

West Midlands 115 £223m 

Yorkshire and the Humber 95 £234m

England (Sub-total) 1,036 £2,130m

Scotland 94 £170m 

Wales 64 £126m 

Northern Ireland 26 £76m 

UK Total 1,220 £2,504m

Table 7-1: 

McDonald’s Gross Value Added Contribution  

by UK Country/Region, 2013

Table 7-2: 

McDonald’s Contribution to Employment, 2013

Number of 

jobs directly 

employed by 

McDonald’s and 

the Franchisees

Number of jobs 

supported in 

the supply chain  

plus induced jobs

Total Number of 

Jobs Supported 

by McDonald’s

East of England 8,500 4,100 12,600 

East Midlands 7,100 2,700 9,800 

Greater London 14,300 5,100 19,400 

North East 4,100 1,000 5,100 

North West 12,200 4,300 16,500 

South East 11,800 4,200 16,000 

South West 6,000 2,700 8,700 

West Midlands 8,800 3,200 12,000

Yorkshire and the 

Humber
7,500 3,600 11,100

England  

(Sub-total)
80,400 30,600 111,000

Scotland 6,900 2,200 9,100 

Wales 5,000 1,700 6,700 

Northern Ireland 2,100 1,500 3,600 

UK Total 94,500 36,000 130,500

Economic value across the UK

figures may not sum to the total due to rounding
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CONTRIBUTION TO SCOTLAND, 

WALES AND NORTHERN IRELAND

7.7 As set out in the tables above, McDonald’s makes important 

contributions to the economies of Scotland, Wales and Northern 

Ireland as well as to England. 

7.8 In Scotland, McDonald’s supports around 9,100 jobs directly and 

indirectly, including at major suppliers such as Smith Anderson 

at Kirkcaldy, Arla Foods in Dumfries and Galloway, and Pacific 

Building Ltd, a construction firm in Glasgow. Altogether, around 

£170 million in GVA per annum is contributed to the Scottish 

economy by McDonald’s. McDonald’s is also important as 

a provider of employment opportunities for young people 

in Scotland, as it is across the UK as a whole. Particular 

concentrations of economic contribution in Scotland notably 

occur across the Central Belt, and Fife.

7.9 In Wales, around 6,700 jobs are attributable to McDonald’s both 

directly, through the supply chain and through multiplier effects. 

Moreover, the annual GVA contribution amounts to some 

£126 million in Wales. Particular concentrations of McDonald’s 

activity in the Welsh economy are found in the Swansea area 

and in the South East of Wales. The latter is attributable to 

the presence of major manufacturing suppliers such as Seda 

at Newport and F Bender in Wrexham, as well as Mark James 

Ltd, a construction services business based in Cardiff, who 

are important in the development of new restaurants for 

McDonald’s in Wales and beyond. 

7    |    Contribution to Nations and Regions

Steve Tomlin, Scotland 

Steve has worked with McDonald’s for 20 years now and 

owns six restaurants in the Clyde Valley and Glasgow. He 

helps support 9,000 jobs in the region and a contribution 

by McDonald’s of £173 million to the Scottish economy. 

As a passionate football fan, he provides sponsorship and 

support for grassroots teams in his local area.

43

7.10 In Northern Ireland, McDonald’s supports 3,600 jobs and 

contributes around £76 million of GVA annually. Important 

supply chain components located in Northern Ireland include 

the Kerry Foods cheese making facility located in Coleraine and 

the Delta packaging factory in Belfast. 

7.11 In England, McDonald’s supports around 111,000 jobs directly 

and indirectly, with 80,000 jobs in over 1,000 restaurants and 

spending in the supply chain estimated at £1.7 billion. Major 

suppliers are based across England, including OSI in North East 

Lincolnshire, Cargill in the West Midlands and Martin Brower, 

a logistics service provider with sites in Greater Manchester, 

Hertfordshire and Hampshire.  Altogether, slightly over £2.1 

billion in GVA is contributed to the England economy annually 

by McDonald’s.

Ron Mounsey, Wales 

Ron became one of McDonald’s franchisees in 1998 after 

a career as a dairy farmer in the North West and South 

Wales. Since opening his first restaurant in Carmarthen, 

Ron has steadily grown his business to become one of 

McDonald’s most successful franchisees, helping to 

support over 6,500 jobs in Wales and a contribution by 

McDonald’s to the Welsh economy of £125 million.

Paul Connan,  

Northern Ireland 

Paul started his career with McDonald’s as a trainee 

manager in London back in 1981. He has held various 

positions within the company, including country manager 

for McDonald’s in Croatia and Slovenia. Paul became 

a franchisee eleven years ago and today operates five 

restaurants, helping to support 3,500 jobs in Northern 

Ireland and a contribution by McDonald’s of £76 million to 

the Northern Irish economy.

Mike Smith, Greater London 

Mike has been one of our franchisees for 14 years and 

runs ten restaurants across South London. He first joined 

McDonald’s as an employee at the age of 19, while still at 

college, working his way up the career ladder to become 

a successful franchisee. Mike’s restaurants help support 

19,500 jobs across Greater London and a contribution by 

McDonald’s of £386 million to the regional economy.

Area Restaurants Jobs GVA £millions

Greater Manchester 63 6,800 £137m

West Midlands County 

(Birmingham, Coventry 

and the Black Country)

59 5,700 £100m

Essex 36 3,900 £71m

West Yorkshire (including 

Leeds and Bradford)
39 3,800 £67m

Table 7-3: 

McDonald’s Contribution to Employment and GVA:  

four largest sub-regional economic contributions in 2013

22 Measured by contribution to GVA as % of total sub-regional GVA

23 The Humberside sub-region consists of four local authorities – East Riding of York-

shire, Kingston-upon-Hull, North East Lincolnshire and North Lincolnshire. 

NOTABLE SUB-REGIONAL CONTRIBUTIONS 

7.12 Across the UK as a whole, McDonald’s contributes the  

equivalent of 0.20% of national GVA. However, there  

are some sub-regional economies where McDonald’s  

makes a significantly above-average level of contribution  

to economic output. The three sub-regional economies  

where McDonald’s makes the largest proportionate 

contribution to local GVA are:22  

	 • Herefordshire: where the presence of Cargill (one of the 

main producers of chicken products) and a distribution centre 

results in an annual contribution of £16m of GVA and almost 

500 jobs supported in Herefordshire.

	 • Humberside23: the location of important suppliers of beef 

products (OSI) and potato products (McCain) as well as 

a major supplier of new restaurants (Elliot Group) results 

in an annual contribution of £82m of GVA and 2,700 jobs 

supported.

	 • Monmouthshire and Newport: the presence of a major 

packaging supplier (Seda) results in an annual contribution  

of £22m and over 800 jobs supported.

7.13 In terms of the total number of jobs supported, the  

sub-regional economies where the contribution of  

McDonald’s is the greatest are Manchester, the Birmingham 

conurbation, Essex and West Yorkshire. The table below 

summarises the impact of McDonald’s on these areas in  

terms of both jobs and economic output.
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Environment  
and Sustainability8

We recognise that what we do today has a major impact 
on the world of tomorrow.  Over the last 40 years, we 
have worked with hundreds of suppliers, thousands 
of British and Irish farmers that supply our menu, 
and our own people to make a real difference to our 
environmental footprint.

This approach is working across our business: from 
minimising our energy consumption and recycling 
everything we can right through to how we source our 
food in a sustainable way and work with our supply chain.

All of our local restaurant teams play their part in helping 
reduce the energy we use.  Across all of our restaurants 
the small changes that our employees have made, 
together with new energy-saving technologies, have 
saved the business over 60,000 tonnes of CO2 per year.  

Since 1982, our employees have been going out every day 
to collect litter that has been dropped in the area around 
our restaurants. We get as upset as others when people 
choose to drop littler, which is why we were the first 
restaurant chain to introduce litter patrols to keep  
local communities tidy.

The routes for these litter patrols are often developed in 
partnership with our neighbours, residents groups and 
local elected representatives. Our people share their 
commitment to the local neighbourhood and restaurants 
will regularly organise clean up events in areas blighted 
by litter. These events bring the community together  
and provide an effective, partnership approach to tackling 
this problem. 

We don’t pretend to have all the answers, but we  
work to maximise our positive environmental impact  
and make our restaurants and our communities as  
sustainable as possible.

Introduction from MCDonald’s
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Continuous environmental 

improvement

8.1 As a responsible business, McDonald’s aims to make a positive 

impact on the environment at a local and national level – and its 

aspiration is to become as environmentally efficient as possible.

8.2 McDonald’s focus on sustainability and the environment is 

visible across its daily operations. The company has been 

working to reduce its environmental footprint for many  

years, including adopting innovative approaches to minimising 

energy consumption and waste management, using energy  

from renewable sources and working with communities to 

reduce litter. 

INVESTMENT IN RENEWABLE TECHNOLOGIES 

8.3 McDonald’s has a long-term commitment to use more 

renewable energy, helping to cut carbon emissions and 

supporting the development of the green energy industry in the 

UK. The company aims for all non-landlord supplied sites to use 

100% renewable electricity by 2015/16. 

8.4 As part of this commitment, McDonald’s has signed four  

long-term contracts with renewable energy suppliers  

(Power Purchase Agreements or PPAs), which have enabled the 

company to source nearly 70% of its electricity requirements 

from UK-based renewable sources from early 2015. The PPAs 

mean that the equivalent of about 820 of McDonald’s 1,200 

UK restaurants will be powered by renewable electricity from 

these PPAs. As well as providing McDonald’s with the continuity 

of energy and electricity supply to run its restaurant business, 

the long-term contracts have also enabled the independent 

developers of three of the four renewable energy sites to secure 

the financing they required to complete the projects.

8.5 The biggest PPA that McDonald’s has signed is a 20-year 

contract with a new plasma gasification plant in Yorkshire –  

set to be the world’s largest facility of its kind.  It will open at the 

end of 2014, and divert approximately 325,000 tonnes of waste 

from landfill each year. The plant will create up to 700 jobs 

locally during construction.

8.6  The other three projects are onshore wind farms in Yorkshire, 

Humberside and Lancashire. 

8.7 In addition to these PPAs, the remainder of McDonald’s 

electricity supply is provided by npower from their portfolio of 

renewable electricity infrastructure. This means that McDonald’s 

UK already uses over 90% renewable electricity.

CARBON FOOTPRINT  

and ENERGY EFFICIENCY

8.8 McDonald’s takes its environmental responsibilities very 

seriously. A major part of this involves reducing its carbon 

footprint, where work has been ongoing since before 2000 

with carbon reduction targets, measurements and monitoring. 

Between 2009 and 2012, McDonald’s successfully achieved a 

reduction in tonnes of CO2 emitted in its restaurant operations 

of 22%.

8.9 Carbon footprint results for 2013 are likely to show considerable 

further improvement, with McDonald’s main additional 

reductions being achieved through renewable electricity and 

reductions in ‘non-recycled solid waste’.

8.10 McDonald’s has invested in a variety of different energy  

efficient technologies, purchases renewable electricity and  

has trained its 94,600 staff in energy efficient practices. 

Together, these initiatives have resulted in improvements in 

electricity efficiency.  

8.11 Over the past seven years, McDonald’s has invested over 

£10m in energy efficient technologies and, since 2008, energy 

efficiency (measured as kWh energy per Guest Count) has 

improved by over 25%. New technologies introduced include: 

heat pumps, low-energy hand dryers and motion sensors. The 

vast majority of McDonald’s restaurants have building energy 

management systems that ensure lighting, heating and air 

conditioning use as little energy as possible. Other investments 

include the installation of over 100,000 LED lights in the estate, 

with the company very close to reaching 100% LED lighting in 

new restaurants. 

8.12 By training staff on how to save energy at work, McDonald’s 

restaurants are run as efficiently as possible. McDonald’s has 

created a scheme that has encouraged over 1,200 employees to 

volunteer to become ‘Planet Champions’ across 870 restaurants. 

These employees act as the green conscience of McDonald’s 

restaurants, helping to raise awareness and motivate fellow crew 

and managers to improve the environmental performance of the 

restaurants they work in. They remind all employees how small, 

everyday steps can make a big difference to issues like energy 

consumption, water usage and litter. In 2009 there were energy 

savings of 10% which equated to a carbon footprint reduction of 

37,500 tonnes.   Further reductions of over 3% were achieved in 

both 2010 and 2011. 

8.13 The McDonald’s Energy Handbook is available in all  

restaurants to assist in these efforts. Good routines at the 

restaurant are key in cutting back on energy consumption.  

One example of this is the optimisation of equipment based on 

the number of guests visiting the restaurants – a system known 

as ‘Fire up and Fire Down’.

LITTER

8.14 Combating litter is a key area of focus for McDonald’s. In 1982, 

McDonald’s became the first restaurant chain to introduce litter 

patrols in the UK. With McDonald’s restaurants central to local 

communities, local staff work hard to ensure the areas around 

the restaurants are as free from litter as possible. 

8.15 Daily litter patrols conducted by all McDonald’s restaurants 

cover a minimum of  150 metre radius and collect all litter 

at least three times each day, not just McDonald’s packaging 

that has been discarded in the area around each restaurant. 

This activity often involves working with local authorities, 

community groups and residents to ensure that the litter needs 

of the area are properly understood. 

8.16 It is estimated that employees walk almost 3,000 miles a week 

completing litter patrols, a total of 150,000 miles a year. The 

number of hours McDonald’s UK crew spend on litter patrols 

equates to an annual investment of over £9,000 per restaurant, 

a total of over £10 million for all UK restaurants in 2013.24    

8.17 McDonald’s has strong working relationships with all the 

National Tidy Groups. The company was a founding partner of 

Keep Britain Tidy’s ‘Love Where You Live’ campaign back in 2011. 

The campaign has grown and, since 2011, has seen restaurant 

staff organise over 1,000 events, involving over 30,000 

volunteers including local people. In 2013 alone, 430 Love 

Where You Live events were organised, involving over 13,500 

volunteers and over 800 McDonald’s restaurants. 

Martin Brower UK

Martin Brower manages McDonald’s entire supply chain 

in the UK, operating from three distribution centres across 

the country to deliver products to the restaurants. 

McDonald’s long standing relationship with Martin Brower 

since the 1970s has allowed it to invest in significant 

environmental developments. This includes recycling 

McDonald’s used cooking oil, turning it into biodiesel. This 

biodiesel is then used to help fuel McDonald’s delivery 

fleet, saving over 7,300 tonnes of CO2 each year

24 This figure does not include on-going equipment costs or the cost of disposing of  

litter retrieved.
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EFFICIENT WATER USAGE

8.18 As a result of water conservation measures implemented since 

2007, McDonald’s restaurants now save around 150 million litres 

of water per annum. 

RECYCLING AND PACKAGING 

IMPROVEMENTS

8.19 Since 1990, McDonald’s has reduced the environmental impact 

of its packaging by redesigning items and choosing recycled 

materials or those produced from renewable resources. 

8.20 Striving to be a leader for sustainable packaging, McDonald’s 

has a long-term vision for all packaging to be produced with 

100% renewable sources, and for 100% of wood fibre for sales 

packaging to be from recycled or certified virgin sources by 2015. 

8.21 McDonald’s has achieved significant improvements in this area. 

In the UK, approximately 90% of McDonald’s food packaging is 

made from renewable sources. Recycled paper and virgin fibres 

from certified sustainable forestry sources represent around 

55% and 69% respectively of the renewable resources used.   

All of McDonald’s napkins and cup carriers are made from 100% 

recycled paper. The majority of the boxes used to package hot 

food (such as Big Macs®, Filet o’Fish®, Chicken McNuggets®, 

apple pies, French Fries, and Happy Meal® boxes) are made from 

72% recycled fibres. 

8.22 Examples of where packaging has been redesigned include the 

resizing of the Big Mac box, which saves 423 tonnes of material 

per year. 

8.23 Other examples of strides made to improve environmental 

management over the past 10 years include:

	 • the move to cardboard salad bowls to reduce the use of plastic; 

	 • shorter McNuggets® bag, reducing material consumption by 

about 19 tonnes per year;

	 • the eco-designing and shortening of the McFlurry® spoons, 

reducing raw materials by circa 120 tonnes per year; and 

	 • migration from polystyrene to cardboard for clamshell burger 

boxes, hot cups and UK breakfast trays.

8.24 McDonald’s currently recycles about 40% of total waste, 

including cardboard and used cooking oil, which is turned 

into biodiesel to power its delivery fleet. The company has 

identified the materials that can be recycled and aims to achieve 

42% recycling of total waste. Currently, McDonald’s collects 

cardboard for recycling from more than 95% of its restaurants, 

which removes over 13,000 tonnes of cardboard per year from 

landfill (backhauling over 80% of its cardboard), and has also 

started recycling all kitchen milk bottles. 

WASTE MANAGEMENT

8.25 McDonald’s has a long-term goal for its restaurants to send zero 

waste to landfill. 

8.26 Over the years, restaurants have contributed significantly to 

reduce operational waste. The main types of waste generated by 

the average restaurant include food, cardboard, contaminated 

paper, clean paper, liquid and oil. 

8.27 Any remaining waste beyond that which can be recycled is 

diverted from landfill and sent to other disposal routes such as 

energy from waste facilities. McDonald’s was the first restaurant 

chain to commit to an energy-from-waste programme after 

starting trials in 2007. It now has over 270 restaurants diverting 

waste away from landfill to energy recovery facilities, helping to 

reduce carbon emissions from waste processing by up to 50%.

8.28 Ordering and preparing the right amount of food has continued 

to minimise the amount of food thrown away. Where food waste 

does occur, over the last two years McDonald’s has piloted 

separate collection of food waste for anaerobic digestion across 

32 restaurants in Scotland, collecting over 300 tonnes of food 

waste. This practice has now been introduced to the rest of UK 

restaurants during 2014. 

McDonald’s cardboard recycling 
policy removes

13,000 tonnes  
of cardboard per year 

from landfill
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Contribution  
to UK Communities9

Over nearly 40 years we’ve become part of 1,200 
communities across the UK. As a responsible family 
restaurant, we work hard to make a positive difference  
on issues and causes that people care about locally.  

The independent charity Ronald McDonald House 
Charities helps families with sick children by building 
dedicated houses next to hospitals. It means that parents 
have somewhere free and safe to stay just a stone’s 
throw away from their children’s ward.

Through donations from our customers and from our 
own fundraising and financial support, we support 
the charity and help families when they need it most. 
Families like the Axford’s. Faye and Carl’s son Callum was 
born prematurely with Congenital Diaphragmatic Hernia 
(CDH) – a life-threatening condition which can prevent 
a baby’s lungs from developing properly. At three days 
old and weighing just 5lb and 4ounces, he underwent a 
lifesaving operation, but his left lung was left only a third 
of the size it should have been.  

Faye and Carl were told their baby had only a 20% 
chance of survival, but the couple never gave up hope. 
Ronald McDonald House Charities was there to offer free 
accommodation and support for the 231 days Callum 
spent in hospital. Callum, four in July this year, has 
overcome many obstacles in his life so far, but his health 
is improving. 

We aim to make a real difference to the things that 
matter most to the families that visit our restaurants.   
As the official Grassroots Community Partner for the 
four UK Football Associations, since 2002 we have given 
people the chance to train for free as a qualified football 
coach or volunteer, giving millions of children the 
opportunity to get involved in football.   

For us, being part of UK communities means being a 
good neighbour, and we’ll continue to use our presence 
to make a difference for local people, local families, and 
local communities.

Introduction from MCDonald’s
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Making a positive difference

9.1 As well as providing employment and training opportunities 

for young people and others, giving assistance and support to 

the communities in which it operates is an essential part of 

McDonald’s in the UK. As a result, McDonald’s has a long history 

of involvement in a variety of community initiatives, both at a 

national and a local level.

9.2 The two main areas of community support in recent years have 

been: 

	 • supporting families with very poorly children through its 

continued support for the independent Ronald McDonald House 

Charity; and

	 • support for grassroots football.

9.3 A further area of local involvement – local environmental 

initiatives – was considered separately as part of the 

environment topic in the previous chapter. This chapter focuses 

specifically on support for Ronald McDonald House Charities 

and for grassroots football.

RONALD MCDONALD 

HOUSE CHARITIES

9.4 Ronald McDonald House Charities 

is an independent charity that 

provides free ‘home away from 

home’ accommodation near UK 

hospitals, enabling families to stay 

close to hospitalised children and 

making life easier for very poorly 

children and their families. 

9.5 Having operated for almost 25 years in the UK, over 50,000 

families have been supported through the provision of 

accommodation close to their child in hospital over this time. 

In 2013 alone, approximately 7,000 families in the UK were 

supported through the provision of accommodation close to 

children’s hospitals. 

9.6 Accommodation is currently provided in 14 locations in 

England and Scotland, including those at specialist children’s 

hospitals that provide care for children from all around the 

UK. The charity’s mission is to raise sufficient funds to develop 

and sustain free accommodation at every specialist children’s 

hospital in the UK. 

9.7 There is no limit to the length of time a family can stay while 

their child receives medical treatment.

9.8 Altogether, an investment of over £41 million has been made in 

providing and improving accommodation for families across the 

14 locations over 25 years.

9.9 A considerable source of funding for Ronald McDonald House 

Charities is monies raised in McDonald’s UK restaurants. Since 

1990, just under £50 million has been raised from customers, 

staff and franchisees via collection boxes and other restaurant-

based fundraising. 

9.10 During 2013 alone, the amount raised in restaurants via 

collection boxes alone was over £3.2 million, and fund-raising 

from all sources amounted to just over £5 million.

9.11 McDonald’s also provides important organisational support 

to Ronald McDonald House Charities via assistance in kind, 

including: office space, general and administrative support, 

payroll and HR support, and information technology and 

computer systems both at McDonald’s headquarters and its 

network of offices across the UK. 

9.12 This support in kind provided by McDonald’s is estimated to 

have been worth over £2 million to Ronald McDonald House 

Charities since 1988. 

NATIONAL SUPPORT FOR 

GRASSROOTS FOOTBALL

9.13 Since 2002, McDonald’s has been the Official Community 

Partner of the four UK Football Associations, and as such has 

provided financial support for the development of grassroots 

football across England, Scotland, Wales and Northern Ireland. 

The financial investment, amounting to around £50 million since 

2002, has been allocated proportionately across each of the four 

UK countries, and has been mainly used:

	 • to support the training and development of new coaches at 

community level;

	 • to assist local football clubs develop and expand; and

	 • to help children and young people, including those from under-

represented groups, play and enjoy football.

9.14 McDonald’s investment has been principally used to support 

the recruitment, training and development of football coaches 

operating at grassroots level. Funding has been used to enhance 

coaching infrastructure and to improve both the quantity and 

quality of grassroots coaching. 

9.15 Over the past twelve years, McDonald’s UK investment has 

been used to subsidise access to Level 1, Level 2 and New Youth 

Award accredited coaching programmes, helping over 25,000 

people achieve coaching qualifications - many of whom had no 

prior experience of coaching. 

9.16 This support has contributed to an estimated 2.4 million hours 

of accredited football coaching hours having been provided 

to children across the UK. Altogether, an estimated 1.2 million 

young players have benefited from these programmes of better 

quality football coaching.

9.17 McDonald’s UK investment has also helped improve the technical 

development of coaches, the quality of coaching infrastructure 

and the capacity of local football clubs to support coaches.

9.18 The coaching programmes also provide a number of benefits 

for the individual participants including enhanced self-esteem, 

greater self-confidence, and improved communications and 

organisational skills. These benefits are often more visible in 

younger coaches, where improvements in skill and capacity 

levels can often translate into enhanced relevant skills for the 

workplace too. 

9.19 Since 2006, McDonald’s partnership with the four UK FAs 

has also focused on developing the capacity of accredited 

community-based football clubs and providing support for 

the acquisition of kit and equipment. Support has also been 

provided to the four FAs to offer training courses targeting 

accredited community-based football clubs. These focus on 

increasing management, administration and child protection 

capacity among volunteers and others involved in the running of 

grassroots clubs.

9.20 Since 2008 over 850 McDonald’s restaurants have formed 

twinning relationships with football clubs accredited with the UK 

FAs, providing bespoke support from kit and equipment, through 

to business advice, or offering restaurant space as a meeting 

place for teams without their own facilities.

9.21 McDonald’s has also provided financial support for a programme 

of regional and national awards providing recognition and 

reward for volunteers involved in delivering grassroots football.

9.22 This support has helped to build closer relationships between 

individual clubs and the national FAs, and to strengthen the 

position of the clubs in their local communities.

9.23 Support for grassroots football aims to increase participation 

and involvement of young people, in particular among under-

represented groups, including girls. Supported programmes have 

included female-only courses designed to get mothers and other 

women involved in coaching.

9.24 Greater levels of participation help deliver a range of personal 

and social benefits on top of the health and fitness benefits 

of involvement in sport. These include greater levels of self-

confidence and self-esteem, greater levels of motivation, self-

organisation, responsibility and discipline that have the capacity 

to translate into indirect positive impacts, such as improved 

educational performance and prospects for entry into and 

progression in the workplace. 

Ronald McDonald  

House Charities

Faye and Carl Axford’s son Callum was born prematurely 

with Congenital Diaphragmatic Hernia (CDH) – a life-

threatening condition which can prevent a baby’s lungs 

from developing properly. At three days old and weighing 

just 5lb and 4ounces, he underwent a lifesaving operation, 

but his left lung was left only a third of the size it should 

have been, and Callum developed chronic lung disease. 

Faye and Carl were told their baby had only a 20% 

chance of survival, but the couple never gave up hope. 

Ronald McDonald House Charities was there to offer free 

accommodation and support for the 231 days Callum 

spent in hospital. 

Callum, four in July this year, has overcome many 

obstacles in his life so far, and his health is improving. The 

family have become keen supporters of Ronald McDonald 

House Camberwell and have raised over £10,000.

Rahi Popat

Rahi Popat was Young Volunteer of the Year in the 2013 FA 

Community Awards, presented by McDonald’s. 

Rahi has been involved in grassroots football for over 

15 years as both a player and a volunteer. Rahi set up 

Hamilton Youth in 2011 alongside three other coaches with 

the ambition to use the club to unite the local community. 

The club rapidly expanded and soon the 14 children that 

attended the first training session grew to nearly 100 

young footballers aged between five and 15. 

The club has established school-club links thanks to Rahi, 

who attends weekly training sessions at the primary 

schools.  He has created a unique club-charity link between 

Hamilton Youth and Rainbows Hospice, where the club 

donates 10% of its entire balance sheet to the local charity. 

Rahi has been the driving force behind the club and has 

devoted hours of his free time to ensure its success.
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